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Eratta

Erratum #1.

Correction to Azadi, S. (2011). STRATEGIES FOR COMPETETIVE ADVANTAGE IN ELECTRONIC
COMMERCE. EMAJ: Emerging Markets Journal, 1(2), 59-69. doi:10.5195/ema;j.2011.13

In the article listed above, the originally published article contained the text from another article in that
issue starting after the end of the introduction. A corrected version with the appropriate text has been published
along with the earlier incorrect version.

Erratum #2

Correction to EMAJ: Emerging Markets Journal, 2(1) 2012

The issue listed above initially published with the enumeration Vol. 1, No 1 2012. The correct enumeration
is Vol. 2, No 1 2012. The online version reflects this change.
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